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ABSTRACT

Traditional marketing has been a way of promoting products and services in order
to inform the public about the company's products or services through a variety of
media, such as telephone, television, radio and print advertising. However, in recent
years there have been significant changes, as digital marketing is coming to replace
the traditional. This is due to many factors, the main ones of which are the increase
of social media as well as the inclusion of new media such as blogs, paid ads,
websites, social networks and other forms of marketing. Therefore, all of the above

allow for a more targeted form of advertising, compared to the traditional one.

The purpose of this thesis is the presentation and analysis of digital marketing, its
basic concepts, principles, methods and tools. In addition, an attempt is being made
to create a digital marketing business plan for an electricity supplier company,
through the implementation of a series of campaigns through various social media
platforms with the aim of increasing the company's recognition and its future sales.
Finally, some conclusions are drawn and reference is made to the prospects of

digital marketing.
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2 hitps://thegreekobserver.com/greece/article/51849/ielka-report-on-new-generation-of-consumers/
3 https://www.export.gov/article?id=Greece-eCommerce-Overview
4 https://www.nordeatrade.com/en/explore-new-market/greece/e-commerce
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(U.S. Commercial Service, 2019). [3]
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Commercial Service, 2019). [3]
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"8g Uy U8U0d)se 6968i30Us GUd bossefcldIfh@c o UUL
Uds oaYeagyd Ulkeg dUs(Unh@bseer,@lf). [2]

2.2 Media Landscape in Greece

¢ HKeoovYuU UasUs d wUiUOU;d €903 U0V d usUd
Agyt ' d e€U0U0Y Uds Yej UsoUsalU, eU Ggseasse o
UsaUUseegjars Ugyt. ¢ oaU0UUY oaUGUae UU Y¥Yad Us
aYUX fh dg8e6 hHye Ur8dgs56cUgpeglUsUUcM™ageaed Agj L~
Global, 2019)®. j gUf g etidat 3Us GgsUce “~UypsdiysU |
ey liyd BptiidadlUldestUmagrdrsddedelad GUUd0) ¥ |
Us 2019 (+ 0, 5%), Usiddebds UgBIP®Ubsayd ¢
Ussfiejeddolhs UbyeilsU 12i%dadl (y@ dUbxY.Y
UsUeys3U0UUs 30U GdeUstlUs U s0Ujelie aUds |
tosUldeostGUsayY yaGceliU 30U Ugasy¥YsesUUs oaUUY + 4,
Bs ydiGsUayd uUU ¥3Ud dU Ugsddeis oaUU0Y + 9%
U g} MagfaGlobal, 2019). [7]
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dU yeegs Ud eUoUai UUOpdodgdgiigUsd @O0, Us Us
+7% (MagnaGlobal, 2019).[7]
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y3U U UU gydehUU; U €U0} aths® dWHxeygdUsBaea U f
Agj 1, dUasoaYUmdemird. KotivafhUUWim, U 96% Uesg Ug
Urs UdeaUs Usoeixs WWUlgzemsfitlees UUs o050 Udssoace
(MagnaGlobal, 2019). [6] ¢ Ggs3tjseedqUssae UdaUf); UGd Gde Uc

8 https://atlas.magnaglobal.com/
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U} UssacggdL #8ddsosdfg We ae vy dilsUal 36 Ulypdhns

Ce
»
(@]
[l
(e
C
(O]

—~ i Co
Co

yo oadad Ue oUose3fhd praygmmmaticilgdivesdldlédlps 6y & ¥

G0 w0 v30d ¥yveUOGdd UuUsUGeestddd ~jebesaed Uss
UvaGUsgaligosUsa) s yRrogrammatic" "0y saUebysUs hoUc
GosUlGdestUsayd uwU ¥3Ud “"e6g 3 UoelUUs @s@i3U
aUUuh;sUg’ oaUs fheos e9Ud "~ UjyUteltsUsed usU
qaUfp d U ysugdd a0 saUfRUe 6gd "89g yGa
GQlBsUsae.

yies UlGeyy¥Y Ud ecjeldd Ux¥s ey0¥3 o986937¥Y399
UGUjeeot 3 UzUagae¥dud ,h UcFatkpogklds Us e as gd Ua
ag)oUjeUa, bey cdgeiyeéwl pide d8dgU UGU; ecoyd
edageyYUys o209U Us¥yoszrxid, Ude digebgiiod el = Ulkc a
“"eaooyd YooalUd o613 U0d. EUds AeaYUU, 65 “~ 96 Uq
ed3ge YUxy3 o9 UFachotk M8ssendeén( 2(Pc%)  ¥ikes (1460
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3 Digital Marketing

sUebyYsepa®WWdisad Uy U Y3y o8& clicc) alygsshd F
UgaY3sUUUs dqadaldcdadad VW3 Usj daieslliisas yigU
9693v399ed UosaUivldd (social networks) Usaa
oaUda U000 UacU fBggs U scUsjetlUsd 30U usUdyU.
"Uyeglagl UgUhs Uess UjfheUyyeesUldpehoPdgal
“"adjyelieyald “"eg UasUs U Uy UaUqUU0Od o290 Uds
Us 3 eyfgs g dyUtal ~gg “Usdlelsodgds gsl sUget d Uc
aUUUsUavyUyd. qGURGe, dq UseeyUUgldq UgUits Ux
3U 203 U06Gsl qeelballd oy By3 U GURee Uds “~je8lyoc
GgaU0UR3 ~ Uy sldREU) vs

Fg3 U ,edaad U0U0Us ~ayes3 U Uy Udvdieiimyo g UG} e G g
Uds Usy¥Y Ugad oaUs Usyaszd Urs U scUsjealUvxs
U0csecasgosoah GUEB) sehYeeubbg BEIGIic, ~J} o3 '3UjYaegel
UsYagld Usg 6jysteasi oaUs UU, Usdiyeettis clheegd iagli
UsUGeyey WY GaU0y osd alyd Ubba illdjdedyJgUs .Us Mar k-
jgUy 0Odse®ohelU3U 4PokU osf eMdr kietsi nas Us Yoo
Product (8} e yihB  d ) UG a U)(Ue Pd daycled 0 ¢ s,c ePr,i cRer omot i o
(3L ddde ealU UaUgqi G6g8igelsU.

3.1 B o0 &f & (i Ya Migital Marketing
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1 Content Marketing
Social Media Marketing
Google Ads
Programmatic
Search Engine Optimization

E-mail Marketing

= =2 4 4 A -

Influencers Marketing
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Customer Relationship Management).[10] A" 5~ &y 6 3, GiedrsU eU Uda
(2012), Us DiMpiketimgli ge b YaaUs GUds Usadegdd Usg
“aUc3UsUkadilEgUs; UaUdryzoWlrs &BH GUds Usad
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Ue ~ Uy U tneankedind)s[FL]
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3.2 13 Us 0 Ud&a dmildDigital Marketing
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3.3 Digital Marketing Tools & Techniques
3.3.1 Content Marketing
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CONTENT MARKETING MODEL
Attract Contact More Request
Visitors Info Interaction A Proposal
*Blog Posts *E-Newsletter *Phone
*Articles *Webinars Consultations
*Web Content +eBooks *Assessments
*Videos *White Papers

KoohBpgwsUyase Content Marketing
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List of Content Formats

© How-to’s ® Helpful Application /Tool - ) QRA Session @ Palls

® Content Curation Opinion Post O Webinar © Podeasts

Case Studies @ White Papers (@ Guides @ Pinhoards

@) Charts/Graphs @ Vlog © Dictionary Photo Collage
Ebooks Videos @ “Dayinthe Life of" Post @ Original Research

@ Email Newsletters / Autoresponders Templates @ Infographics Press releases

@ Cartoons/Illustrations @ Surveys ® Interview @) Photos

& Book Summaries @ Slideshares @ Lists © Predictions

€9 Tool Reviews © Resources © Mind Maps @ User Generated Content
€D Giveaways D Quotes @ Meme & Company News

FAQs O Quizzes Online Game & Timelines
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3.3.2 Social Media Platforms
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Google Search Campaign

Uaaddaa s
Google i a 3 Clisg sUHU AR Uq UU
UG yeyeflds g djy UGaU
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g3 Search Campai gn

sell your car
Web Shapping Imasges Maps T Borg = Soqarch locls
Al 311,000,000 rosults (045 Seconds)

Uy3UUaUfi'eeY Ur 3

We Buy Your Car-2 Hours - WeBuyCars.com
www. wobuycars.com/SellYourCar = (BT7) 924-2578

Wa Coma To Your Home Or Offici, Lk Maw, Wiacked Or Mot Running

#1 Onding Car Buyor - Colebrating Our 35th Year - Lip To S100.000

A+ Rating — Bottor Business Buroau
Soe What Vehiclos W Buy Why Sell to WeBuyCars.com
Livan Chait With A Buryer FAQs

Sell Your Car Today - We Buy Cars Up To $100,000
www.cashdusedcars.com/Sell-Your-Car = (B00) S46-TT00

4.7 3 & & & rating for cashdusadcins, oom

Freo Offer! Sell Your Car for Cash

Wa Coma To You Fast - Freo Car Apprassals - W Do All DMV Papanaonk

Wa Coma To You - Sell Your Car - Wo Pay $50 to $100,000 - Subsmit Car Frea

How To Sell A Car - Sell Your Car - Kelley Blue Book
\NW.HDEI.EH}I'I‘I."EI“-WUI‘-GIH v K oy Blue Bogk ~

ewdsre s @xt YysoslUd UsUgeUdidd
e oo Ultge ey s lgws dJdoseysasg. Yosas Usl
GU0sd U39 dda)- eoéyGdlipsyy Uo s Pa.

sgU pwéyYpelds 3sUesUeciUsa;

UsUegeUdled

re

Sell Your Car For Cash
www, Cishiorcars 1hr.oomd =

(714) BE0-1345

Any Maka, Asy Model. Any Condition!
Froa Tow Awary, Sama Day Sorvice

Sell a Used Car Today.
www. cashiorcars.com/ =

(B0D) 485.2242

Sell @ Car Fast with Cash for Cars

Call Now bor pn Instant Offor

Sell Your Car & Get Cash

www. grogncashdcars. comFroeeluctes =
Wa Pay Top Dolar. Froe Cuobis.

Cash For ANl Makos & Models

Koo BEl) YU BaeogleSéhrchi s Uliee sl dd

GDN (Google Display Network)

z0U0 Rlsd “~ 96 UsUuUlUsey3Ud Ugs3sUURUQUUG o250
Uy ycOURJg 3 aUU0G R ¢ UU deiEeDNED (Gapyle Display
Network), Uea 8 6aga sgfielayYypoygs UghUqUU
GoUlGdestUsat 3 ¢€d3ge ¥,Ubrsgalsll uyserliss } O ysadtles ¢

] 8 ba o

1 https://webone.gr/google-display-network/
12 https://support.google.com/google-ads/answer/2404190?hl=en
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3207100 &o .32.0195900 togelBadlliphefce deskt op

Reach customers EE=NNNE
on the web and
In apps — across

devices. I

« o e
Google Ads display ads appear on over two million Paul's Pottery
websites and in over 650,000 apps, so your ad can Fine Handmade Ceramics ‘

s i

show up wherever your audience is.
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Google Ads Display Network
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TUUUadod s a&v,0midplay Network Ui 3 UUUs Ga®e GgaUa
ogjavyd ogBiOddsad ~Jdidsitg ieg UsUd-shbps g3
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2 _The Under Amour Speedform™ Apolo b Under Amaut

Cheap Beer Reviewed By A Wine Expert .

S m Top 10 Science Experiments/Hacks
i Buz:Feedveliow eos 225170 ! Compilation Of The Month
L O subsaive Py » ﬁ ]

Koo 2Bl YWUoa Tumd | Priee Ulieeoliqd
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T j1yrad Chpdas ~Ujya Wv0d sdegea oaUUUs UarvUyd
9 a8ldd 3 U 9 U lpe=pay fieqd cligk)p [22]

3.3.4 Programmatic

shor Udd Ugsdeysdd o6j,elisddy UUeddailb Us o8 Uisc
UUcssepoaUsalU U egUUaUa eUo¥Yad oUsszeUseal
Marketing. &) o Us Ullles porsdlg r bugingaltei ce " sas ycUs Gy} U
U Usy@GUOUGd aUe Uy h 6 c)olegge sl Bashdosy j¥yed Ul
st UsGUaauld

AKotusoahld) brogr dusind*t Vcs Us y3U Uslossa¥ GaeU
>26090cY®h 6 6aa UgUese UUs 85Ua Ud s Uoaey Y,
bUaUsGUes esadtd Uxs ulbaliedbgitly 3 Ual ¥ asU e jadst 3 |
6y didseas 6851 30U0d UUGc inelbgenme) U gMaghine Idarkingt i f i ci al
¢ eprogrammatic buyingic Ut s Y Udoa U o s UJ 36U eUsseeh@lysU W desU s
UoUGY3Uhatle osU Uesgd Jlifplldidedmheddad@gdieagd Us
(publishers).

U "~ UpUedfps ogrlyimgmilax Us®flgaoeoe U "~ UayYUU
"8g Uacllps UgUqUU 30U usUdytegs eUoyYalU 634 d
GosUlGdestUsia. qaURGasU&R); wWedrsicedlpty UB Y a3,
e9o )y PO U 96 Us ) eallylBesd Urds siggys AUIMGIMHG IO Ug Ue Ud s
UUcsesacsgomll e iGHisags 3U UsUUorvsstUsi 3 o057
brands,c ¥} ad 3U 6j Us¥YeesaUUs UsilosYeUlcgd.

bid heoxlijg g ytbghbe d 9Bl stesUliliodle s s e Uses UsUd
“ollihy e U ~69g 63 e@evhand-sidé platfor®Pd 6 " salU beddyUs
GUds UgUeeUUB @69deysad Uoegy ¥ uUusUidgastUsosai
aUai U0y d tg3UUe Usce.

13 https//www.digital-
artworksgr/%CE%B4%CE%B9%C E%B1%C P86 UC EY%AE%CEYBC%CEY%BI%CF/683%CEYB
7-%CF/%83%C F/684%C E%BF-%CE%BA4YCE%AFY%CEYBA %CF/84%C F685%CEYBF-
%CEY%B5%CEY%BC%C /686 UCEYAC%CEY%BD%CEY%B9%CF/683%CEY%B7%CF/682
%CP%84%CEYB7%CF%682-googlé

4 https://www.match2one.com/blog/what-is-programmatic-advertising/
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] " Uds Uet¢dy Y s (pubkssers) tsUdy Usgas esU UsUafc
" 200G Y edds 6 ¢ UerfgsIP{Saipply-side platiorm),d e~ ea U baeddyYUs
30U " yoalsgleesUUs BegdeyissWidqestdUsah Usgd Gl e
tgsUUe Usce.

BgtisUgUsg¥WoUsllliod eoesh Lkloa U G U " jJ UtmeUUsoh 6|
bidding),d 8 6aU 28U 3U ¢ 6} yiUsg¢dVEbgdhEdlic ¢o
Ux3s é&xdhange " aUUGe) e yxgUydoeUUs 696i3 UgUhpeUU
Uoegj U vadtaU UsUlGdealUxys oaUs adlicgdidion s i
vd ¢U00yvs@B8Udg (Galpes PSBSP

L‘—‘— X
r. SPACE r.‘f.r.".
A L -
= YL ¥y
] ARA AAR

'WEB VISITOR AVAILABLE BID EVALUATION OF BIDDERS REAL TIME AUCTION
(advertisers)

WINNER
AD

WINNING BIDDER AD DISPLAYED

Kooldty h ed sUsUsgticoaUd Progr amma

Bs aUU( hagdexominge,id e Ublijea o3 UUs ¢ OISR Uvys DSP

PUBLISHER / SUPPLIER BRAND / ADVERTISER

Kool h ed Gi sBPGdHUDSR, £ 3

Co

Uhtey U0 ¢ epyledtiihyeld 3U Uszsae eoseliag
U0 “~aUe3UsalUee UUbyindJags p3 0 g wimymagaa &b
U gueUsdipl@@®dY U Usd UsUlGde qitW)shdos sgg d U
QU3 oaYdlU oliletdUgdy Us eU 3d8Y aBsbyYdgmsse Uds
“adjelicey @@. UggU } has @3 Ueselk(biv)esdataD MP
Management Platform), d 6 eaU (GgeaayoUs aU>s U eddae
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“"adjelieyald o950 Uess ,dat¥dad. ¢ e GggU¢cdoks ¥s
UasUs Y33 daUU GgsululUeysd U Uds ~aU00GH) U

Kool#ky h ed Gisuladd DMP &0 SSP

Ko Uhhde ¥ dJ,” h U8 (reRITtime bidding), g Yjeegse YaalUd
aUUdoseyalUd programmatic
1) To direct programmatic ¢ y Gers Bdid ~J 6o ) Uege UUGixeda y3ddg Us
price))y ~ U ycUs G Ue gdigoalleey bltdy 3 6 Uy sdeh d

]

(impressions) 8 U o YSitesgely i se e 891 30Ud prégumedrd Y o

(e}

foomatse U e UoUeai UU; d U sUUaUBeUUsafhUqUU.

2) ¥ U@ dPrivate exchange Buying Ua " s Beae UBalla " 96 "~ ely 5o
Gg3UjoUGaU 889U0Dds o dliyswiss ywutellUisshler s. Bs UU
"Uyyeega GOGgooaUeayoseysae 6tL4a8 uUsUlGegoaadd GL

i WU 0 UK "3 HEGeadld “"6g UesedwdUp¥¥edgomd BU

exchange " a2 UUG R} e Od o Uslt Ao, fpbEelRIB Ferd ~} @

UsU 3 UoeUUUgUUa Uesg 2Bl eagd Udd Ggedrsald.

vy vd oaUs GUMds yGdoegloplogrammdtie, e Ud Ua3 UUUs €5
“addt j00 sac o 3 29U X GgoaUsay} seysq gU0R
U @UUey U WU Y3 v Uz Ual BAUcedBGd-c o0 U) LD 1
tdeasoy UAi)sa®U Uzl d0Uidd e &) Uerasite, 4) Usd - ayaUsd
a aUs(comtéxtual), 5 Ud o Uxoy U s(geelocatiod)h®) Uiy dat a
targeting (audience targeting)  &)WaRetargeting( U° Us Ua Uhec Ugl d) .

Bs atisUd U’ s &g odayeds | fidlhaesUlysi d disslled y idlesU d
programmatic, Us e e gdgiig s 8¥UHUagUsoa¥Y report Uxs
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aY3830U0d UeaaUoyd H 6g o4 a300Us U UjUaUqUs.
zU bYOdUghlylld Usd 6eeoafhUqUUd e gUbsiP Ugdg Goc
programmatic’®>, ~ j eei UWlbes oma Wq 1t §dé&dqU UVUasUs Us
99U Uie ausUd ¢Uamdb@ryjde l3oogl e Ads UasUs Ui~
DSP,UaayY e¢U Ud utUsee Udd eaalGUU site. YU} hos

"0y s80HUOUY Od
h vd o280 ~ Uy yYuUsoeU s Urda cliesblbliodke. s sofjle Ufpisay U
3U yeUs HRGe Ue ugsUUR3s eU0UoUeai UU;d GU ~aeds
UgasetUs Usd "~ sdUshUqUUd 30 y@2Ps oY 66U U0 s
zU 2931 e63U0 fHaU,adds el UmaUlaUGeecsdd eylx
programmatic € fj 3 @ U sal0iwd Usa0Ubh e 209U Usgd
UosUldeoshdBsedg o090 Usgi¥UpubbigsbesdUsoaszi UU
U0 aUU0OUsGUseayY GUesscUaU Ggszed8acuid ¥8UY¥3 ddg U
yGOUG Us Uil 6 A®BUsBeayYpdB U Uy UsUyy vy Uisadd
"3 ebay UUUs 0990 06 UBGX0/32020U000as68g3 UU 1
sl Us UUds dia)aP@s 6 U.

UstGUaauld "~ Uoesliceardg, g Yio

(O
Co

15 https://www.grow-digital.gr/programmatic-advertising-marketing-
buying/?fbclid=IwAR3v8cA4BFnj3vlil5pBuJHztSd56 PCI3bGPJ5AEHGWmM4619eKTOTzKKidM
https://www.statista.com/statistics/275806/programmatic-spending-worldwide/
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Global programmatié adveftising spending from 2019 to 2021
(in billion U.S. dollars)

175

spending in billion U.5. dollrs
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2019 2020* 2021

© Statista 2020

Koo f7apd Yoy Uee U UosaUaedldd U y208lgddd aUe Progr amma:

3.3.5 Other tools and techniques

Oce3UUd ~j elb Uay 1dldfy jeqoUnspaegilty €U UU ~se6 b
Uy oU0&dgUdmagrikeatli ng, dU “~gebty s digg ¥ didU
YaooaU Uy oUaUadd sl sl gi& hersesemyg d U dpsU s UsUwy Urggad Ud
aYdU U scUal o i gSgachk Engine Optimization (SEO) oedlm U
mail/ Influencer Marketing Ua 3@l ao U3 U; e Wegdghdsd
g eaUiGUaUasg.

Search Engine Optimization (SEO)

¢ bUaUsGUs 6adid eq&dsiasUofzs Ustedarmsod d
sUUodWied®d G Us sadidd uUsUéklUyYs stlesdhalvy
Uhee Uds HOGe Ug3WimUUgydefhledd de dcUsyd Us
Oce3lUaleds  haU U s UUaUGe UUsoaf , 8 UsUplletxlyg 299 |
U s6Uaydqid 30 yc UsU eslioallbyiolkelhy (ed Urdnda f@ldy s i t

[eni¢

Co

7 https://www.lyfemarketing.com/blog/what-is-seo-and-how-it-works/
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6} o0U390Y oaUs cdo, ogPseFeclldbngs Uss ofGpfcg
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FgsU 1d, 69 edeUsyd 8BUsOUg6dfsgeyfeaei 3 U0s
"895hHU0dUU GUes ggdf djowdrUlbdusUs ady) ¢ WalUhelg GecUUs
Yy¥Yesasegs. (95U 3d&e aJehgllhg Uiyssesggss UBES tlosctlaUce oL
d 8 cgaU ¢ 63 Ua s8itasdayYfUs ) &B s sdrondsb YG Ude U
UoavYiey; Ud a0UsliUnidddoY 696 UGgoobeylUsdipire dy
(key words), Ueecabg s O0@gdafUOgUlsgd .dy; gUh yecUs ~¥d
3U Ugsays3U0UUSsshidy), fyWddeaUs Us “~eslGcaUfR 3 8lyo
“UaU0UL 3.

¢ GyxaUe U soavoregs Ully3se leay ~ Uy ooy Yliegas oaUs
hade Ues ugs3UURE Ublew AERUgUis ge g = afj00 & @ Wigig Ud
Uas3zUs U3z Usy) UUsebrd i id dBdmdlsdbgdic UUaUGe UUsa hUd(
UeiyYgddg s0U0aWWl0aqggedUU; Ud dyaUsd.

IMPORTANT

S

VISIBILITY

SALES

K 9 o H8SehrchEngineOptimizatior®

3 Yy, lxg3Ud "eeai GdeUsUsahd ~Uy¥yYoesUUd e
aUs U3 Uas3Us il ¥eoekEplglt chohdeEnseyYydU U scUay diu
A Uzdodeldsomwme fH eoseUsafh oaUs GecQUfanB UVas Us
aUeai U0y d aUs d dyadd "eg dU aYbUs d s0UcaU
g C U gUUaUGcUUsafh UVaszUs, Us Uy s
Uhlle "~ 958 Usd@sfh Uledsyws3ludlgaladhUU;e ) h3a
aUs U "} ebai 33 duhelbgddy Ublva Usds. e g
ZFUd 0Gg3yecUsU,0 AUxxWliyy d@gea Usls @ U .dg. 8o Ul Y:
ideseg) oalU edidteddut Us O cgliillg ldp®oaidle Bmd
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Usglai.ddg Bs U seYalyel Wigi@ontent Marketing, f ~ v d a3 UUsa ,
webinars, vl ogs, y3,Ug3addg el gehbgkilUmegmes osUa. |

e 83613 30U GgsUstlyjegs oaUs 30U bUaUsiL Gaegs
UsUseUdaiqygU. 3,688 0@e cohtflermilyessoayY UsUGUee UL
d U s6Uajdid aU00UGyy;3Us #dduelUldhe WU UEd 3 |
b UaUg26l Us

A 9 o ABSHOINfographic

Email Marketing

729U Yooad c6) (mrkeirgyad Ugi Ual emai! emér Ket i ng
aUs 30 Uy Ul eoyysmdd cWalBRmeliws U e¢U yj3 UgsU " ag
GosUzUcdUa 80U "~ Ysry UAH72®OUqErfrledi e 3 &dmai |
marketngU” e UUaUa Ues3s "~ yvUe hyae GU Geyld eU U
U stUjecie GoUlGde s UsbBeelth i U0 sy (ReRityl ¢f
Investment).

Bgaos U Upstpartbesiell s Use yoatetd Udd osz3raUed
UsadoecofUaed¥dalU "~ se "~ a80¥ 6 &9 digykidlssedy; (e
eds3ieUUU, basUUeg , slgeotllbe fdYygdgasegslaUade Uy -
GgeayYlisU © aeg H3sU GUesgd ~Ua¥YUUJ. edg, Usg
UgUfRs Uesz Ujtlid e, ayszmsyallde U 30U yecegelU €00y
GUescUalU U Usd Upyyd Umdld ~“GuYywybasddd "~ Hia
aUs UosvytelmalUxsWU de Uy cedadtiogbdsy a®jddUs osasa.
Ocae3Ulbgs o hfpad UgUes Uds , “ea‘deyjjealifeyCy G d3 U

19 https://www.emailsystem.app/ti-ine-to-email-marketing/
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YadeU © UU jy o[@7ei oUs33U a. U
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20 https://backlinko.com/email-marketing-stats
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Internet » Demographics & Use

Number of sent and received e-mails per day worldwide from 2017 to 2023
(in billions)

3473

At and received in billans

KooBlA@ UseiL elUsed Uyadehd U OuR@FBeysys Email UsyY (

Influencer marketing

zU Uds Uiaddd o) madidd) dQaido0i allp Us vY3 ¥
AWy U nsa@dgr atg UU i Og f sTOa dldnkedin, y ¢ Us

U UgedUa UU UUaUgyWdu U0®y &g sfda rekest ivYreg.a K-
"0 900U GHOJU HUdde Uy 93 Y G QoUs Wb albckay 3B ady¥a felys
144 a0 0UY oaUUYeszydge®Bg UsaUadUs3UUBe al - 0y
e esdedld dy UygU@g,s )3 sasdals) JeaYy&davYaUcsUU
e g djUdaU aUs yeUs Uds saU3zfUqUU 30 U qy C

Urs 63 dqadUt 3 636eyYsU0U0UUs influencer

(O]
w a4

(O]

Ce

K o o B2nfluencer Marketing infographic

2! https://blog.hubspot.com/marketing/email-marketing-stats
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UgUBHOsU ~ U) wiuslUbgp cldadqUed, y3Ud GyUesoy Yiaed
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UseyU oaUs e85 Yee3UUs GrvrUsoy UlGaUd/easUUa
Us “"j3eyh3/ g dyU0GaU. |3 UUas ;0w Uil satalbdsegijsU C
dby¥Ysegas Ue alusesUelbd ¢ b)ollgbehparesgodsesalUgd dU0Usa Y
Ui 3d0d mdsg br a

gU GUUUstUsay GUsoscematdiingaiddcega nffUseneer
"0y s80HUUVU; Ud U scUsj;elilUsd Ujyecasegs 30 U Us
marketers e Us 96 UGgdmsUsa9d3®wyded yecegs UsUyvyaUs
marketing 0 U} UUd 2 s $SecialBuslig §019) [31]. | ,gl0Bhd G g,3yc Us U
GgssiUi UUUs U" f ‘Usg ali'se d delii clis §la dU eyws tigl
marketers” 9 0 UUi 6 g 3U "Aileed UasmaddsU citicUsoaygliey) Gyd m
89 U scUsjetUsy »aAE8b¥¥d@3 1$8 "e6g U ys3ughUs
influencer (Influencer Marketing Hub, 2018)%2. [31]

Egs U  d, Us Uewd Wd2022 U fitflsencer marketing dU

U0 Uy yaUs UU 15 us( U@Buitessinsideg,2019),01 wadigtdd
"6g UooasU&UU&cBiEd58%U UU 8 tUslildddldzcWg sU
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